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Formatting Requirements
Paper size: A4; margins approximately 0.8 inch (2.0 cm).
Font: Times New Roman, 12 pt; single spacing; 6 pt after paragraphs.
Length: 3,000–4,500 words excluding references and optional exhibits.
Use clear section headings. Tables/figures must be numbered, titled and source-labelled.
Use APA 7th edition for citations and references.
Where the case is based on field data, indicate consent/confidentiality status. If names are disguised, state this clearly.
The case narrative should end at or near the decision point; do not reveal the protagonist’s eventual action unless the competition specifically asks for a B-case or outcome section.
1. Case Synopsis (200–250 words)
[Write a compact narrative synopsis, not a conventional research abstract. Identify the protagonist, organisation, setting, trigger, central dilemma and why a decision is required. End with the decision question. Avoid revealing the eventual outcome.]
Keywords (4–6)
[Keyword 1; Keyword 2; Keyword 3; Keyword 4]
2. Case Hook and Opening Situation (200–300 words)
[Open in a scene. Anchor the reader in a specific time and place. Introduce the protagonist and the immediate pressure. A strong opening often includes a meeting, deadline, unexpected result, customer complaint, funding decision, operational breakdown, market opportunity, or strategic turning point.]
3. Organisation, Industry and Context (250–350 words)
[Provide only the background required to understand the decision. Cover the venture/organisation, industry conditions, business model, customers, competitors, institutional context, technology, sustainability or policy environment as relevant. Use data selectively and cite credible sources.]
4. Protagonist and Key Stakeholders (200–300 words)
[Describe the protagonist’s role, objectives, responsibilities, incentives and constraints. Identify the stakeholders whose interests influence the decision. Where appropriate, indicate conflicts among commercial, social, ethical, operational or sustainability objectives.]
5. The Central Decision / Dilemma (250–350 words)
[State the decision clearly. Explain why it is difficult now. Show the trade-offs and uncertainty. A useful test is whether a reader can answer: “What exactly must the protagonist decide, by when, and with what constraints?”]
6. Key Case Evidence and Exhibits (350–500 words)
[Summarise the most decision-relevant evidence. This may include financial data, customer behaviour, operations, capacity, digital analytics, stakeholder views, market trends, cost structures, risk indicators or sustainability metrics. Refer to Exhibit 1, Exhibit 2, etc. Do not overload the abstract with descriptive facts that do not change the decision.]
7. Strategic Alternatives / Tensions (200–300 words)
[Describe two or more plausible alternatives or the tensions from which alternatives can be derived. Do not tell the reader which option is “correct”. Explain the main benefits, risks, resource implications and stakeholder consequences of each.]
8. Teaching and Learning Value (250–350 words)
[Explain why the case is teachable. Identify the target course, learner level and concepts/frameworks that can be applied. State what makes the case distinctive, locally relevant and transferable to other contexts.]
9. Learning Objectives
[Provide 3–5 measurable objectives. Begin with action verbs such as analyse, evaluate, compare, diagnose, design, recommend or justify.]
10. Discussion Questions (4–6 Questions)
[Provide 4–6 discussion questions that progress from diagnosis to decision. Suggested sequence:
Q1. Diagnose the central problem or decision challenge facing the protagonist.
Q2. Analyse the key evidence, causes and contextual factors shaping the dilemma.
Q3. Examine the interests of key stakeholders and the main trade-offs involved.
Q4. Evaluate the strategic alternatives using relevant concepts, theories or frameworks.
Q5. What should the protagonist do next? Justify the recommendation using evidence from the case.
Q6. Where relevant, identify the main implementation priorities, risks or measures of success.
Questions should stimulate analysis, debate and judgement rather than simple factual recall.]
11. Case Development Method and Sources (150–250 words)
[State whether this is a field case, library/public-source case, or disguised case. Briefly describe interviews, observations, organisational documents, public data and secondary sources used. Identify the period covered. Explain any triangulation used to establish factual accuracy.]
12. Ethics, Consent and Confidentiality Statement
[Example: “The case is based on interviews and organisational documents collected with permission. The organisation and/or individual names have been disguised at the request of participants.” Adjust to the actual case. If based solely on public sources, state that clearly.]
13. References
[List only sources cited in the extended abstract, using APA 7th edition. Prioritise official, peer-reviewed and credible industry sources.]
Optional Exhibits
[Exhibit 1: Title and source]
[Exhibit 2: Title and source]
Keep exhibits compact, readable and directly relevant to the decision.
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